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Movies make a large component of the cultural landscape, but what those films say about an individual’s 

personality is relatively understudied. The film has been a significant part of global culture since the turn of the 

20
th

 century, and with the advent of the digital age, the sharing and consuming are easier than ever. Everyone 

has favorite movies but what do those preferences say about us? Intuitively, the concept makes sense. Suppose 

someone’s favorite movie is Batman, their favorite character in batman is the joker and they listen to the death 

metal music, and people have properly already formed a set of assumptions about them. The Researcher 

evaluated twelve reviews of the literature and interpret the result as a positive correlation between the personality 

trait extraversion and the film genre of comedy and romance. The factors agreeableness and consciousness 

correlated positively with the romance genre. The factor of openness to experience positively correlated with the 

genre of documentary. And factor neuroticism didn’t predict the preference of either of the movie types. 
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1. INTRODUCTION 
Film has been a significant part of global culture since the turn of the 20th century, and with the advent of the 

digital age, the sharing and consumption of film is easier than ever. Global Cinema box offices reached 21.4 

billion in 2021 according to the calculations by researcher Gower street analytics. Powered by a spider-man: no 

way home surge in the last month, the annual total is a 78% gain on 2020. But last year’s cumulative was less 

than half of the 41.3 billion averages of the three coronas pre-Pandemic year 2017-2019. Everyone has favorite 

movies, but what do those preferences say about us? Intuitively, the concept makes sense. Suppose someone’s 

favorite movie is Batman, their favorite character in Batman is the Joker, and they listen to death metal music, 

people have probably already formed a set of assumptions about them, even though individual knows nothing 

else about them. Are these types of assumptions unfair? Despite the cultural and economic impact of the film, 

there is a dearth of research about the psychological implications of our preferences in film and media. The 

ability to gauge someone’s personality simply by examining their favorite films might be disconcerting to some, 

but it comes one step closer to answering the age-old question of whether we are what we consume. 

 

There are a small number of studies that attempt to discover the nature of the connection between psychology 

and film or media preferences. A potentially useful framework through which to approach this connection is the 

Big Five, or five-factor personality model (Digman, 1990; Goldman, 1993). The five-factor model is comprised 

of the factors of extraversion, agreeableness, conscientiousness, neuroticism, and openness to experience. A 

person who scores high in extraversion on personality tests is characterized by energy, positivity, talkativeness, 

and a tendency to seek out the company of others. High agreeableness scores indicate compassion, cooperation, 

and helpfulness, rather than suspicion and distrust of others. Individuals who score highly in conscientiousness 

tend to be organized, dependable, and planful rather than spontaneous or disorganized. Neuroticism represents 

the amount of emotional stability exhibited by a person, with persons scoring highly in this area often impulsive, 

and frequently experiencing unpleasant emotions such as anger, anxiety, and depression. The final factor is 

openness to experience, and individuals with high openness scores are often appreciative of art, adventure, and a 

variety of experiences. Openness also tends to characterize imaginative, intellectual, and independent 

individuals. When considered all together, the factors form a composite model of someone’s personality. 

 

There have already been a few studies whose aim was to discover the connection between personality and film, 

and one such study indicated a relationship between Eysenck’s traits of extraversion, neuroticism, and 

psychoticism personality traits and media preferences, with individuals high in neuroticism enjoying 

“downbeat” music and informative media like news, and individuals high in psychoticism enjoying violent or 

horror films (Eysenck, 1947; Weaver, 1991).  
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A similar analysis was performed where these differences were examined between American and German 

subjects, and correlations were found suggesting that the connection between film and personality was valid 

cross-culturally (Weaver, Brosius, & Mundorf, 1993). A more recent study examined media preferences 

(television shows) and cultural participation as they relate to the Big Five personality factors, and found that 

personality serves as a predictor for a wide range of tastes and cultural practices (Kraaykamp & van Eijck, 

2005). Yet another study examined these connections and found among other things that the trait of openness 

correlated positively with pleasure reading activity and the trait of extraversion correlated negatively with 

pleasure reading (Finn, 1997). These studies serve to illustrate the connection between personality and 

preferences, but neglect to address several potentially meaningful factors such as gender or age. 

 

Given all these factors, it is possible that psychologists could determine someone's personality by assessing 

sets of preferences, rather than making them complete a lengthy questionnaire. Such media-based personality 

models could be particularly useful in the digital age, in which human beings constantly consume and share 

media, and film and media preferences are publically visible on social networking sites. It may be that the media 

we consume has an impact on the development of our personality and values, so a model combining the two 

could be particularly robust. There has been a small amount of research looking to connect personality to broad, 

archetypal media types (Faber, 2009). The current research is to more closely examine this approach and to 

begin to build a model based solely on just one form of media: film. While the purpose of this research is largely 

exploratory, I hypothesize that individual personality traits will correlate with different film genre preferences. . 

If the connections between film preference and personality can be illustrated, it is possible to further studies can 

solidify the connection between other media preferences, and a comprehensive personality model can be 

developed using entirely entertainment preferences. 

 

2. REVIEW OF LITERATURE 
A study of related literature is a very important step, not only in finding a problem but also in the formation of a 

hypothesis and in the selection of methods and tools to be employed in the interpretation of results. A 

Familiarity with the literature in any problem area helps the scholar to discover what is already known what 

others have attempted to find out and what problems remain to be solved. Moreover, a brief analysis of related 

literature is also helpful for the investigator in giving future suggestions by avoiding duplication. So the study of 

related literature plays a vital role in the field of research in Psychology. 

 

Gaidean Nave, Jason Rentfrow, Sudeep Bhatia (2020): conducted a study on “We are what we Watch Movie 

Plots Predicts the Personalities of Those Who like Them”. Data w a s  collected via my Personality, a 

Facebook app through which roughly 3.5 million users completed personality questionnaires and connected to 

share their Facebook data with researchers. Studies using data from my Personality have demonstrated that 

Facebook likes. And the internet movie database (IMDB) is an online database that contains information about 

movies, TV shows, home videos, video games, and internet streams.  The personality app measured the big five 

traits of its users via the international personality item pool (IPIP) questionnaire which quantifies a five-factor 

model of personality. Regression analysis was employed for data interpretation. High-quality movies are most 

strongly associated with openness. Fans of popular movies are higher conscientiousness and agreeableness. Box 

office revenue also has a positive relationship with extraversion. 

 

Dr.Prashant, Dr.AmraAhsan, Ms.Akshitabochare (2020): Investigated a Relationship between “Music 

Preference and Personality Trait”. The research was conducted on 100 students comprising 50 males and 50 

females. Data collection was accomplished by administering a short test of music preference (Rentfrow & 

gosling 2013) and a five-factor inventory of personality (McCrae & costa 1999). correlational statistical tool was 

implemented in this study for data analysis. The study found that positive significant correlation between 

energetic and rhythmic with extraversion. There is a positive significant correlation between upbeat and 

conventional music and neuroticism. Intensive and rebellious music and agreeableness, reflective and complex 

to openness to experience. 

 

Radhagangil (2018): conducted a study under the title “Relationship Between Music Preference and Personality 

Type”. Data were collected from 100 participants. Data collection was accomplished by administering NEO- 

Personality inventory (Costa and MCcrae-1992), and the MUSIC Preference questionnaire (Radha gang-2018). 

One-way ANOVA was implemented in this study for data interpretation. This study was successful in finding 

the relationship between music preference and personality type. Found a relationship between neuroticism and 

rock music, extraversion with soft music, openness in rock music, agreeableness is highly related to soft and 

neutral with sad music, and conscientiousness is highly related to hip-hop music. 
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Dr. Deepa Pandey (2016): Examined a study on “Relationship between music preference and personality 

among undergraduate students”. Data were collected from 80 samples from amity university Madhya Pradesh, 

Gwalior. Data collection was accomplished by administering NEO- Personality inventory (Costa & MCrae 

1978) and a music preference questionnaire (Dr. Deepak Pandey-2016). One-way ANOVA was employed in 

this study for the data interpretation. The study found that there is no significant difference between music 

preference and personality. 

 

Andrew Romans (2014): Conducted a correlation study to explore the association between “Film Preferences 

and Personality”. Data were collected from a sample of 179 participants through convenience sampling.141 of 

them were female. Participants were typically between the age of 18 and 22. data collection was accomplished 

by administering a simple film questionnaire (Andrew Romans 2014) and a big five personality inventory 

(saucier,1994). A correlation statistical tool was employed for data interpretation in this study. Results of this 

were found a  positive correlation between the personality trait extraversion and the film genre of comedy and 

romance. And factor agreeableness and consciousness correlated positively with the romance genre. The factor 

of openness to experience positively correlated with the genres of the documentary. The factor of neuroticism 

correlated negatively with science fiction and openness to experience correlated with drama ratings. 

 

Robert k Hull (2009): Evaluated research on “Relationship between Personality and Music Preference”. The 

sample was composed of 177 college students from California state university, san Bernardino. Data collection 

was accomplished by administering a music preference scale (Little& Zuckerman, 1986) and NEO-PI-R (Costa 

& McCrae 1992). Correlational studies were employed in this study for the data interpretation. The study found 

that there is no significant correlation between music and personality. 

 

David Van Durren (2008): Investigated a study to examine whether there is a “Relationship between 

Personality Traits and a Preference for a Certain Type of Movies Namely for Mainstream Movies or Arthouse 

films”. 100 subjects participated in this study. 52 of them were male, 47 were female, and one participant didn’t 

reveal her gender. The age of the participants was between 18 and 28 Years. NEO-FFI questionnaire (costa 

&McCrae 1992), and the movie preference questionnaire (David van Burren 2008) constitute the data collection 

instrument. Regression and correlation analysis were implemented for analysing the data collection. The study 

found that openness for experience is the only personality trait that predicts the preference for art-house movies 

and neuroticism, extraversion altruism, and conscientiousness didn’t predict the preference for either of the 

movie types. 

 

Smita C Banerjee, Kathryn Greene, Marina, Krcmar, Zhannabagdasarov, And Dovile Rugineyte (2008): 

Examined a study on the title “The role of Gender and Sensation Seeking in Film Choice. Data was collected 

from 544 participants (44% males, 56% females). Data collection was accomplished by administering a film 

preference questionnaire (Smita c Banerjee, Kathryn Greene, marina, Kramer, zhannabagdasarov, and 

dovilerugineyte 2008) and Sensation seeking scale (Hoyle, Stephenson, palm green, Lorch & Donohue 2002). 

ANOVA was performed in this study for data interpretation. The study found that female viewers reported 

greater performance than male viewers for happy mood films also male viewers reported 

 

Greater preference for high arousal films compared to female viewers. And female viewers reported a greater 

preference for low arousal films compared to male viewers. High sensation seekers reported a preference for 

high arousal films. 

 

Anthony F. Bogaert (2001): conducted a study on “Personality, Individual Differences, and Preference for the 

Sexual Media”. Data were collected from 160 male samples from undergraduate students of the university of 

western Ontario (with a mean age of 19 years). Data were gathered by administering a personality research form 

(Jackson 1984) sexual experience scale (Anthony f. Bogaer t2001). One-way ANOVA and correlation study was 

employed in this study. Men lower in intelligence associate with higher aggressive/ antisocial tendencies, having 

a higher preference for violent sexual stimuli, then men higher in intelligence associate with lower aggressive/ 

antisocial tendencies. 

 

James B. Weaver, Hans Berndbrosius, and Aovbertmundorf (1992): Evaluated a study on “Personality, And 

Movie Preferences a Comparison of American and German Audiences”.244 subjects participated in this study. 

The American sample consists of 162 undergraduate students at a university in western Germany. Data 

collection was accomplished by administering the Eysenck Personality questionnaire (Eyesenck 1975) and mass 

media content preference (James B Weaver, Hans Bernd Brosius and novbertmundorf 1992) MANOVA 

statistical tool was implemented in this study for data analyzing.  
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A high level of extraversion reported a significantly greater preference for sexual comedy vignettes; 

psychoticism expressed a significantly greater preference for the tragedy/ horror genre. No significant effect 

resulted in neuroticism personality. 

 

Van Ness, K Hord, E. Keith, V. Urecki, C. Pena, J. Hurst, K. Buchholz, Fajimara& smith: conducted a 

study on “Relationship between Personality and Film Preferences”. Data were collected from 60 research 

participants. Data collection was accomplished by administering a film preference questionnaire and a ten-item 

personality scale questionnaire. Correlational studies were employed in this study for data interpretation. The 

result indicates that the need for cognition was positively correlated with the preference for complex films. 

Participants who scored high on closed-mindedness tended to score low on the preference for complex films and 

people with higher ordered cognition and open-mindedness enjoy watching films that have more complex 

elements. 

 

Ng Annalyn, Marten W. Bos, Leonid Sigal, and Boyang Li: Examined a study on “Predicting Personality 

from book Preferences with User Generated Content Labels”. Data was collected from a Facebook app called 

my personality which allows users to measure their big five personality traits with the international personality 

item pool questionnaire. This study analyses 479 books that were liked by 61662 users. A correlation study was 

employed in this study for data interpretation. This study found that people with extraverts enjoy books with 

social themes, they are also interested to read about the lives of others and romance. Agreeable people enjoy 

books with family and religious themes. Open individuals seem to enjoy intellectually challenging books that 

the average person may find difficult to complete. People with conscientiousness prefer informative content that 

contributes to their professional development or that simply boosts their knowledge. People with neuroticism 

prefer Narrative books that reflect their emotional state. 

 

3. CONCLUSION 
These findings clearly emphasized that there is a significant correlation between film preferences and 

personality. Most the people choose the film or videos according to their personality traits. Every individual has 

unique, every human being is different from another. Personality characters are different from person to person. 

People who choose film genres according to their personality characters. Results show that Positive correlation 

between the personality trait extraversion and the film genre of comedy and romance. The factor agreeableness 

and consciousness correlated positively with the romance genre Also the factor openness to experience 

positively correlated with the genre of documentary. Further, the factor neuroticism didn’t predict the preference 

of either of the movie types. Personality not only influences how people move and respond for the environment 

but it also causes the individual to act in certain ways. Personality is displayed in more than just behavior. It can 

also be seen in human thoughts, feeling, close relationships, and other social interactions. 

 

REFERENCE 

1. Anthony F. Bogaert (2001). Personality, Individual Differences, and Preferences for Sexual Media. Archives 

of Sexual Behavior.30, 29-53 

2. Dr. Deepa Pandey (2016). Music Preference and Personality. IJARIIE- 

ISSN(0).2(6),13321338.www.ijariie.com. 

3. Radha Gangian (2018). Music Preference and Personality Type. International Journal of Innovative Science 

and Research Technology. 3(5), 764-768.www.ijisrt.com. 

4. https://www.academia.edu/21518760/Personality_and_movie_preferences_A_comparison_ 

of_American_and_German_audiences. 

5. https://shareok.org/bitstream/handle/11244/52350/oksd_romans_HT_2015.pdf?sequence=1 &isAllowed=y. 

6. https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.520.1722&rep=rep1&type=pdf. 

7. https://sites.comminfo.rutgers.edu/kgreene/wpcontent/uploads/sites/28/2014/11/BanerjeeJM P08.pdf. 

8. https://www.researchgate.net/publication/347183826_We_Are_What_We_Watch_Movie_P 

lots_Predict_the_Personalities_of_Those_who_Like_Them. 

9. https://www.semanticssholar.org/paper/predeicting-personality-from-book-preferences- with-Annalyn-

Bos/610af8b82659003eif9e2fe808dc2c3f266b/3fe. 

10. https://www.roanoke.edu/Documents/psychology%20Department/Conferences/Kiel%20Va 

n.Ness%20APS%20Poster%202013.pdf. 

11. Duanep. Schultz & Syndn Ellen Schultz (2005) Theories of Personality (8
th

 Ed.). Wadsworth, Thomson 

Learning. www.wadsworth.com. 

12. Hull K Robert (2009).Personality and Music Preference.TheScholarsRepository@LLU: Digital archives of 

Research, Scholarship& Creative Works,1-55,https://scholarsrepository.llu.edu/etd/640. 

13. Dr.Prashant, Dr.Amra Ahsan & Ms. Akshita Bochare (2020).Music Preference and Personality Trait. The 

http://www.ijariie.com/
http://www.ijariie.com/
http://www.ijisrt.com/
https://www.academia.edu/21518760/Personality_and_movie_preferences_A_comparison_of_American_and_German_audiences
https://www.academia.edu/21518760/Personality_and_movie_preferences_A_comparison_of_American_and_German_audiences
https://shareok.org/bitstream/handle/11244/52350/oksd_romans_HT_2015.pdf?sequence=1&isAllowed=y
https://shareok.org/bitstream/handle/11244/52350/oksd_romans_HT_2015.pdf?sequence=1&isAllowed=y
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.520.1722&rep=rep1&type=pdf
https://sites.comminfo.rutgers.edu/kgreene/wpcontent/uploads/sites/28/2014/11/BanerjeeJMP08.pdf
https://sites.comminfo.rutgers.edu/kgreene/wpcontent/uploads/sites/28/2014/11/BanerjeeJMP08.pdf
https://www.researchgate.net/publication/347183826_We_Are_What_We_Watch_Movie_Plots_Predict_the_Personalities_of_Those_who_Like_Them
https://www.researchgate.net/publication/347183826_We_Are_What_We_Watch_Movie_Plots_Predict_the_Personalities_of_Those_who_Like_Them
https://www.semanticssholar.org/paper/predeicting-personality-from-book-preferences-with-Annalyn-Bos/610af8b82659003eif9e2fe808dc2c3f266b/3fe
https://www.semanticssholar.org/paper/predeicting-personality-from-book-preferences-with-Annalyn-Bos/610af8b82659003eif9e2fe808dc2c3f266b/3fe
https://www.semanticssholar.org/paper/predeicting-personality-from-book-preferences-with-Annalyn-Bos/610af8b82659003eif9e2fe808dc2c3f266b/3fe
https://www.roanoke.edu/Documents/psychology%20Department/Conferences/Kiel%20Va
https://www.roanoke.edu/Documents/psychology%20Department/Conferences/Kiel%20Van
http://www.wadsworth.com/
mailto:Preference.TheScholarsRepository@LLU


FILM PREFERENCES AND PERSONALITY CORRELATES… 

T H E A J H S S R  J o u r n a l                 P a g e  | 12 

International Journal of indian Psychology.8(2),750- 758.http://www.ijip,in 


